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Editor’s note 


elcome to the inaugural TBI Buyer’s 

Guide, a beautifully designed and 

carefully curated collection featuring 

some of the world’s finest programming, 
all available for immediate acquisition this autumn. 

Our go-to interactive guide highlights the hot picks for premium scripted content 
and the finest unscripted series from around the world, alongside exclusive profiles 
with key buyers from industry-leading broadcasters and streamers. 

With dedicated sections, the TBI Buyer’s Guide is alphabetised for ease of use and 
has been designed to offer something for all manner of platforms and broadcasters, 
with a variety of content that covers an array of genres. 

Each entry includes a synopsis and programme description, as well as producer 
details and attention-grabbing artwork. There is also contact information for the 
relevant distributor, as well as direct links to show clips, enabling you to explore the 
programming on offer at your leisure. 

We have also included a selection of Buyer’s Guide profiles, featuring some of the 
most exciting companies in the business. Check out Middle East streamer Shahid’s 
big budget scripted plans; read our exclusive interview with BBC entertainment 
chief Kate Phillips; and hear from AMC’s Kristin Jones, Globoplay’s Ana Carolina 
Lima and A+E Networks’ Saugato Banerjee to find out more about their plans and 
strategies to succeed through this unprecedented period. 
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An Ordinary Woman 


his drama was the first Russian scripted 

show to be shortlisted for Séries Mania and 

is a timely and fascinating look at life in 

contemporary Russia. It tracks the life of a 
39-year-old florist, who is married to a surgeon with 
two daughters. But behind this manicured middle-class 
facade lurks a shadow world of dark secrets and lies, 
because Marina’s flower shop in Moscow is actually a 
front for a lucrative prostitution ring. 

Played against a backdrop of secrets and lies, An 
Ordinary Woman centres around themes of family, 
money, commitment, betrayal, and the stark contrast 
between good and evil. And while the true source of 
Marina’s income remains a mystery to her family, 
they in turn withhold secrets from her: her husband 
has a mistress, her older daughter deals drugs, and 
her youngest is a sociopath in the making. It’s a fragile 
house of cards, and it all begins to collapse when one 
of Marina’s ‘girls’ is found dead in a hotel room. 

The show stars Anna Mikhalkova, who turns in 
an award-winning performance as her character‘s 
seemingly normal life descends into a dark 


world of deception and deceit. In a sensitive and 
nuanced performance, Anna Mikhalkova brings 
the complexities of her character to life. Marina is 
reserved, organized, calculating, and can survive 
whatever life throws her way. As a mother, she is 
rational. But as a wife, she’s sensitive, fragile even. 
Meanwhile, as the leader of a prostitution ring, there’s 
no question she’s the boss. 

The show features a multi-layered story with 
stunning cinematography, and an exceptional cast of 
strong female characters adding to its global appeal. 


© cineflix 


Rights 


Tel: +44 020 3179 5050 

Email: 

Scripted Contacts: Chris Bonney, CEO Rights, Cineflix Media Inc; 
James Durie, Head of Scripted; Richard Life, Head of Acquisitions 


Run time: 17x60 min 

(2 seasons) 

Producers: Look Film and 1-2-3 
Production 

Broadcaster: 1-3 Channel 
(Russia) 

Genre: Drama 

Synopsis: A series about 

an ordinary woman living 

a seemingly ordinary life in 
Moscow, but whose secret 
career running a clandestine 
network of prostitutes is 
threatened following the 
death of one of her ‘girls: 
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Blackspace 


n ordinary morning at a small-town 
high school in Israel turns into a 
nightmare when anonymous masked 
figures commit a massacre leaving four 
dead students. Chaos erupts, with terrified parents, 
and the start of a riveting new investigation. The 
leading police detective, Rami Davidi (37), is one 
of the first to arrive at the crime scene. He knows 
this school well as he himself experienced a trauma 
here many years before... Along with everyone else, 
he expects to catch the killers still hiding inside the 
building. To their surprise, the rescue unit finds only 
terrified students inside, wounded and reeling with 
shock, along with four dead. When three Palestinians 
who work in construction on the school’s roof 
have been arrested, there is a general wave of relief 
all around. The case solved. But Davidi remains 
unconvinced. Piecing it all together, he comes to the 
conclusion that the deadly massacre was an inside 
job. Whoever the killers are, he realizes, they must 
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be among the students and teachers who survived, 
leaving him with no less than 421 suspects... 

Named after the app that the students use to 
communicate, Blackspace is a psychological thriller 
that focuses on the hidden and secret lives of 
teenagers. As parents, do we know who our children 
really are? TBI 
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entertainment 


Federation Entertainment 

Web: httos//fedent.com/ 

Tel: +33 1 8425 0270 

Contacts: \Vionica Levy, Co-head of International, Drama, 
documentary & Kids; Jean-Michel Ciszewski, Co-head of 
International, Drama & documentary; Sarah Zarka, Intl. Sales 


Manager, Drama, documentary & Kids; Guillaume Pommier, Intl. 
Sales Manager, Drama, documentary & Kids 


Producers: Drama-team 
(Mosh Danon, Chaim Sharir) & 
Federation Entertainment 
Episodes: 8x1 hour 
Broadcaster: Reshet 13 
Genre: Drama 

Synopsis: A riveting 
investigation ina high school. A 
look into the lives of teens in the 
aftermath of a crime potentially 
committed by their fellow 
classmates. We think we know 
our children. .. think again! 
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Cheyenne & Lola 


heyenne (Veerle Baetens), 35, recently 

released from prison, is a tattoo artist who 

cleans the ferries between France and the 

UK to save money for a future life. Lola 
(Charlotte Le Bon), 25, is a beautiful Parisian woman, 
selfish and ruthless, who has just arrived in the North 
of France to move-in with her lover. 

The past catches up with Cheyenne when she 
witnesses Lola killing her lover’s wife. Cheyenne 
assumes she’s going to be accused of the crime and 
Cheyenne & Lola ripen into a ruthless duo... 

Different from one another, even antagonistic, 
Cheyenne and Lola operate quietly behind the backs 
of crime lords, cops, bosses, ex-husbands and lovers, 
to whom they present a clean, docile facade while 
they cheat, swindle and kill when necessary. Women 
in a man’s world that go all the way! 
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Producers: Lincoln TV, Orange 
Studio, Scope Pictures 
Episodes: 8x1 hour 
Broadcaster: OCS 

Genre: Dramedy 

Synopsis: A female crime 
dramedy/modern day 
Western, starring Veerle 
Baetens (In the Name of the 
Land, Alabama Monroe) and 
Charlotte Lebon (Yves Saint- 
Laurent, Bastille Day). 

Created by Virginie Brac 

(Spiral, Tony's Revenge, Paris), 
directed by Eshref Reybouck 
(Undercover, Marsman, Hassel). 
The first original series by OCS. 
Selected at Series Mania & 
CannesSeries 2020 


wri etree J 


Web 

Tel: +33 1 84250270 

Contacts: , Co-head of International, Drama, 
documentary & Kids; , Co-head of 
International, Drama & documentary; , Intl. Sales 


Manager, Drama, documentary & Kids; 


Sales Manager, Drama, documentary & Kids 


“Intl. 
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Commandos 


Séries Mania 2020: International Panorama. 


hree years ago, a Dutch Special Forces team 
led by Commander John de Koning was 
secretly sent to Northern Nigeria to rescue 
an important hostage kidnapped by Boko 
Haram. A covert mission that turned into a nightmare. 
In addition to the terrorists, many civilians — including 
a group of young girls — were killed, and the liberated 
man turned out to be a monster and a pedophile. 
Now, John is charged with protecting a Nigerian 
Minister visiting the Netherlands as a guest of honor. 
This minister turns out to be none other than the 
man John’s team rescued three years ago in Nigeria, 
where he’s now an important politician. He wants 
assurances that his reputation will not be tainted by 
what happened back then. He knows somebody has 
been talking... 
When his best friend and colleague is shot dead, 
John realizes that he and the former members of his 
platoon are all in great dangec... 
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l agardere Tel: +331 40 7476 76 


sTupios Webs 
Contacts: 
DISTRIBUTION Senior VP Sales; 
, Sales Executive 


Producers: NL Films and AVROTROS 

Directors: lvan Lopez Nuez, Hanro Smitsman 

Broadcaster: NPO3 

Episodes: 10x45’ 

Genre: Thriller 

Cast: Werner Kolf Teun Kuillboer, Charlotte Timmers, Charlie Chan 
Dagelet, Egbert Jan Weeber, Chiem Vreeken, Bilal Wahib, 

Kay Greidanus, Patrick Bokaba 


, Managing Director; 
Senior VP Sales; 
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Killing Eve proved to be 
a big US success for AMC 


Buyer profile Kristin Jones, AMC Networks 


Seeking those water cooler shows 


AMC Networks has found huge success with shows such as Killing Eve and more series 
are now required, as EVP of international programming Kristin Jones explains 


he pandemic has caused a flurry of activity 
over the past six months as acquisition 
execs look for product to fill gaps caused 
by production hiatuses the world over. 

Like many channels and streamers with a drama- 
skew, AMC Networks has been scouring both the US 
market but also global sources for new shows. Finding 
these premium series that will appeal to audiences — 
and which haven’t already been picked up in today’s 
fiercely competitive world — is one of the challenges 
faced by Kristin Jones over recent months. 

“We're active in the market now and we’re 
looking for more co-productions,” says the EVP of 
international programming for AMC, BBC America 
and SundanceTV. With a remit that covers the 
creation, development and production of scripted 
programming from all territories outside the US, as 
well as the odd project Stateside, it is up to Jones and 
her team to find projects that will keep its services 
stocked and at a level of previous series such as The 
Night Manager and State Of The Union. 

“We want to stay prolific in that world because 
of the high bar we have set and we have amazing 
relationships with distributors and most producers 
around the world.” 

Covid-19 has, of course, required AMC to adapt 
its normal way of working, with deals that have seen 


shows such as the first season of Gangs Of London 
and The Salisbury Poisonings both picked up. 

The latter, a four-part drama from the BBC that 
recently became the UK broadcaster’s biggest overnight 
scripted launch in six years, will debut on streamer 
AMC+ in the US this autumn. It is based on the true 
story of the 2018 Novichok poisonings and was 
produced by the UK’s Dancing Ledge Productions. 

Jones says the show was acquired because of the 
“really interesting” source material and the fact it was 
“incredibly well executed”, offering viewers a chance 
to engage with “everyday heroes”. 

The acquisition-style pick-up is not necessarily 
representative of the type of deal Jones is looking to 
make in normal times, but the addition represents 
how the company has adapted during Covid to keep 
its pipeline fed. “More likely, we will look to get 
involved at the script stage and help to shepherd the 
entire project, oversee casting with partners and make 
decisions on scripts and producers/directors. 

“We’ve had some of the most iconic characters on 
TV and we’re always looking for water cooler shows 
and intelligent risk taking. We’ve had a lot of success 
on the genre side with The Walking Dead and that 
whole universe, but we also have a unique balance 
between comedy and drama with shows like Killing 
Eve, which are more irreverent,” she says. 

While the flagship US network remains key for 
AMG, the company is also behind a variety of other 
channels and streamers, ranging from BBC America 
and Sundance TV to horror-focused Shudder. 

For AMC, the industry-wide shift to focus on 
streaming over recent years means deals in North 
America now revolve around SVOD and linear rights 
together, but there is flexibility around global rights. 

“One of the interesting things about us compared to 
others is that we look at everything individually. 

“We’ve done a lot of different types of deal and 
they’ve really evolved over the last six years ’'ve been 
here,” Jones adds. “At the start of my tenure it was 
linear, now in North America it’s all rights including 
SVOD. With international we look on an individual 
basis in terms of what makes sense for us.” TBI 
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rom one of Denmark’s top filmmakers 
comes Grow, a thought-provoking tale of 
self-discovery and morality. The suspenseful 
drama takes you deep into the heart of the 


underworld as one man seeks to escape his ordinary 
life for the thrill of danger and power. 

When young stockbroker Adam is told of his 
father’s death, he gets drawn into the world of his late 
parent’s biker fraternity, a stark contrast to straitlaced 
society. Seizing an opportunity to reject his safe and 
normal life, Adam harnesses his hunger to achieve 
power and status by forming a new drug cartel. His 
ambition? To become Denmark’s biggest drug lord. 

Adam’s two worlds collide as he faces his older 
brother, Jakob, a policeman on the anti-drugs unit, 
who is also struggling to come to terms with who he 
really is. This is Jakob’s chance to prove that he can 
make a difference but which brother will succeed in 
the end? 

“Grow is not your usual ‘dark’ Nordic noir. It is a 
story with many layers, a breathless thriller that also 
makes you deeply empathise with the characters, what 
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Producers: SF Studios 
Productions and Rocket Road 
Pictures for V2 Denmark 
Remark: New 

Format: 8 x42’ 

Cast: Andreas Jessen, 
Sebastian Jessen (Borgen), 
Sebastian Bull, Lars Mikkelsen 
(Rides upon the Storm, The 
Witcher, House of Cards) 

Year of Production: 2020 
Writer: Milad Avaz, Mehdi Avaz 
Director: Milad Avaz 


they are feeling and going through as young people in 
a restless hunt for purpose and goal,” explained Robert 
Franke, Vice President ZDFE.drama, ZDF Enterprises. 
The series stars popular Danish actors and real-life 
brothers, Andreas Jessen (Adam) and Sebastian Jessen 
(Jakob). 
The Avaz brothers, who have written, directed 
and produced Grow, were highlighted by Variety 
as one of their ‘10 Europeans to watch’. With two 
films under their belt and five Danish Film Academy 
Award nominations, Grow marks their first foray into 


television. 
enterprises 
Email: 
Web: 
Contact: , Director ZDFEdrama 


Tel: +49 6131 9911860 
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Hoodie 


arkour: a training discipline using 
movement, developed from military 
obstacle course training, aimed at getting 
from one point to another in a complex 


environment, without assistive equipment and in the 
fastest and most efficient way possible. 

Hoodie is an uplifting superhero story centered on 
a perfectly normal boy, with an exceptional talent for 
parkour and a heart for justice. Sixteen year old Pieter is 
like a modern day Robin Hood using his talent to fight 
crime in his Brussels neighbourhood. He is also a bit like 
Clark Kent and Superman, a shy and unsportsmanlike 
boy, he has another identity as a mysterious hero who 
can skilfully jump over walls and roofs. 

Pieter secretly trains with the best tracer in Brussels, 
unbeknown to his mother, a police officer who wouldn’t 
approve of unconventional attempts to fight crime, and 
his father who thinks parkour is for thugs. By pulling his 
hoodie over his head, Pieter goes unrecognised during 
his adventures until three youngsters expose him while 
discovering his fearless talent. Flo, Basim and Kenza join 
him, connected by one goal, to combat injustice and 
bring peace to their neighbourhood. 
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Producers: VRT/Ketnet & 
Hotel Hungaria 

Remark: New 

Format: 52x11’ 

Year of Production: 2020 


With multi cultural Brussels as the background for 
this adventure series, young viewers will relate to the 
atmosphere of a crowded, boisterous community with 
it’s underlay of danger and threat, and to the teenage 
hero who struggles to fit in. 

“Hoodie is an action-packed drama for young 
audiences that is rooted in reality. It is set in the type of 
neighbourhood that exists in cities all over the world 
and parkour is a real skill, not a fictional superpower, 
all of which makes this fantastic series stand out,” says 
Peter Lang, Vice President of ZDFE.junior at ZDF 
Enterprises. TBI 


enterprises 


ZDF Enterprises 

Email: ZDFEjunior@ZDF-Enterprises.de 

Web: hittos//zdfenterprises.de/en 

Contact: Peter Lang, Vice President, ZDFEjunior 
Tel: +49 6131 9911710 
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Inés del Alma Mia 


ver eight fascinating episodes, the series 
will tell the 16th-century story of Inés 
(Elena Rivera). The audacious young 
woman from Extremadura embarks on 

a journey to South America to look for her husband 
Juan de Malaga (Carlos Serrano), who has joined 
Spain’s conquest of the New World. After learning of 
her husband’s death, Inés will discover the true love of 
her life, the Spanish conquistador Pedro de Valdivia 
(Eduardo Noriega). 

Alongside her beloved Pedro de Valdivia, Inés 
travels to the distant and unexplored land of Chile. 
There, she will have to confront the Mapuche people, 
as well as the conquistadors’ avarice and insatiable 
thirst for gold. 

Her life-changing journey evokes a time and space 
from historic 16th-century Plasencia to the colorful 
land of Peru, headed by the viceroy Pizzaro (Francesc 
Orella), through the wild jungles of Panama and the 
desolate beauty of the Atacama Desert, in Chile. 

Based on Isabel Allende’s novel “Inés del Alma 
Mia” translated into more than 30 languages. 
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Coproduced: RTVE, Boomerang TV and ChileVision with the 
collaboration of Amazon Prime Video 

Directors Alejandro Bazzano, Nicolas Acuna 

Episodes: 8x55’ 

Genre: Period drama — Literary Adaptation 

Cast: Elena Rivera, Eduardo Noriega, Francesc Orella, 

Carlos Bardem, Enrique Arce, Ismale Martinez 


x Tel: +331 40 74 76 76 
Lagardere ve. 


STUDIOS Contacts: , Managing Director, 


, Senior VP Sales; , Senior VP Sales; 


a DISTRIBUTION . Sales Executive 


11 


Buyer profile | TBI Buyer's Guide 


Hey, big spender 


Buyer profile Jakob Mejlhede Andersen, Shahid 


MBC Group-backed streamer Shahid is looking to give its customers and producers more bang for their 
buck — and more bucks — with ramped-up budgets for original scripted content 


iddle East-based AVOD streamer 
Shahid certainly looks like an attractive 
prospect for scripted content creators 
right now, after revealing plans to 
“substantially” ramp up budgets for its original high- 
end drama. 

The MBC Group-backed service aims to increase 


its spend from the current $1m per episode mark, 

as part of a strategy to expand partnerships outside of 
the territory, while also securing projects that are local 
to the region. 

“There have been tons of stories on MENA from 
the outside, but we want shows told from the eyes 
of our audience in the region,” Shahid’s chief content 
officer Jakob Mejlhede Andersen tells TBI: “What 
you'll see is the world’s next Fauda coming from 
MENA, but with substantially higher firepower behind 
them when it comes to budgets.” 

Mejlhede Andersen reveals: “It depends of course 
on the project but we’re looking for a mixture of low, 
medium and high-cost series — but they have to make a 
dent and resonate to our audience. 

“We produce shows that are somewhere around 
the $200,000-per-episode level, up to shows that 
are substantially more expensive,” says Mejlhede 


Andersen, pointing to 2019 series Kingdom, which 
had a reported budget of $40m. 
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Blood Oath was adapted 
for Arabic audiences after 
originating in Serbia 


“These budgets are ever-evolving — right now, 
high-end could be $1m-per-episode but it is likely to 
be up substantially over the next couple of years as the 
understanding of SVOD continues.” 

Mejlhede Andersen, who joined the streamer in 
April after stepping down as CEO of NENT UK in 
February, says that he is “very open for business” with 
producers from outside the region and highlights the 
“very good” opportunities to work with production 
sibling MBC Studios. 

He adds that worldwide Arabic-language rights 
are needed, while series in dual language — principally 
English — are also required. 

Other key exec movements this year included the 
departure of Shahid’s managing director Johannes 
Larcher, who oversaw the Shahid Originals unit and 
left after a little more than 18 months in the role to 
oversee the international roll-out of WarnerMedia’s 
direct-to-consumer HBO Max service. 

Some of Shahid’s more recent acquisitions include 
the first-run broadcast rights to all seasons of 
Scandinavian crime drama The Bridge (aka Bron or 
Broen), which tells the story of a team of inspectors 
solving crimes that cross a national border, and The 
Crimson Rivers , which is based on the novel of the 
same name by Jean-Christophe Grangé and was 
originally produced for France Télévisions and ZDF in 
Germany. 

Shahid also landed Blood Oath earlier this year, an 
Arabic version of a crime thriller created by acclaimed 
British writer Tony Jordan. Produced by stablemate 
MBC Studios and Lebanon-based Eagle Films, the 
format originated in Serbia in 2018, produced by 
Adrenalin as Besa. 

The future seems promising for Shahid, and other 
streamers across the MENA region, with a 2019 study 
suggesting that SVOD use will more than double in the 
territory between 2018 and 2024. 

Shahid’s subscription service, Shahid VIP, was 
named among the top eight platforms set to retain 
95% of subscribers in the 13 Arabic countries, perhaps 
suggesting its ambitions to increase scripted budgets are 
not misplaced. TBI 
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The Machinery 


he Machinery is an action-packed thriller 
in eight episodes set in the borderlands 
between Norway and Sweden, and 
between truth and lies. 

Olle Hultén is a regular family man. After a 
company outing he wakes up on the ferry between 
Sandefjord (Norway) and Strémstad (Sweden), 
with no clue how he got there. Next to him there 
is a bag filled with money, a gun and a ski mask. 
Olle has no idea what’s going on and no memory of 
what’s happened, but when the police chase him his 
instincts tell him to run. He sets off on a violent hunt 
for the real robbers. 30 million Kroner have been 
stolen from a cash repository in Sandefjord and 
several people were killed in the process. Olle is on 
his own, trying to find the people who are framing 
him. His only chance is to clear his name before 
the police catch up to him — but why has he been 
targeted? 

Olle is forced to leave everything he holds dear 
behind in his quest for the truth behind what is 
happening to him, desperate to hide his true identity 
— and what made him run away many years ago. 
Who is Olle Hultén? What is he hiding? And is he 
guilty of what he is being accused of? 

The Machinery focuses its attention on the 
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Lagardere Studios Distribution 


Lagardere Tel: +331 407476 76 


STUDIOS Web: wwwiagardere-studiosdistribution.com 


Contacts: Emmanuelle Bouilhaguet, Managing Director, 
rf DISTRIBUTION Randall Broman, Senior VP Sales; Catherine Couriat, Senior VP Sales; 


Fiona Railane, Sales Executive 


ordinary people whose lives are changed in one way 


or the other by the events taking place. We want to Producers: Anagram Sweden, 
tell the story about the how the human machinery Nordic Entertainment Group, 
works. Film iVast, Helsinki Filmi & 
“How far are you prepared to go to save yourself, | Business Finland, with the 
your family and your future life together? What support from Lindholmen 
price are you willing to pay to get your life back?” Science Park, Film i Skane, SFI 
With Kristoffer Joner, Julia Schacht, Hanna and Creative Europe MEDIA 
Alstrém, Anastasios Soulis, Emilia Roosmann, Director: Richard Holm 
Emil Almén, Rune Temte, Bjorn Sundquist, Jakob (Gdsmamman, Heder and 
Eklund, Angela Kovacs. TBI Johan Falk) 


Platform: VIAPLAY 
Episodes: 8x45’ 
Genre: Thriller 


| TBI Buyer's Guide 


ohnny (Fares Fares), a Swedish secret police 
agent, must infiltrate Jordnara, a gated 
community that runs a very successful eco- 


As new truck driver of the farm, Johnny soon 
starts to suspect trafficking and especially the boss of 
Jordnara (Johan Rheborg). Johnny’s arrival coincides 
with that of two other new members: teenager sisters 
Nicole & Maria, who are spending their summer in 
the community as foster kids. It will soon become 
apparent that young girls before them (and like them) 
came here never to be seen again. Johnny begins to 
suspect foul play. 

The more Johnny’s concern for the girls grows, the 
more focus they take from his main mission... 
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friendly farm in a seemingly ideal environment. 


ntertainment 
Web: 
Tel: +33 1 8425 0270 
Contacts: /, Co-head of International, Drama, 
documentary & Kids; , Co-head of 
International, Drama & documentary; , Intl. Sales 
Manager, Drama, documentary & Kids; r Intl. 


Sales Manager, Drama, documentary & Kids 


Producer: Warner Bros Sweden 
Episodes: 5x1 hour 
Broadcaster: Viaplay 

Genre: Crime Thriller 
Synopisis: An intense 
psychological thriller in lush 
yet suspicious surroundings, 
accompanied by the moving 
music soundtrack The Partisan’ 
by Leonard Cohen. 

The phenomenal actor Fares 
Fares (Westworld/Chernobyl) 
stars as an undercover cop. 
Selected at CanneSeries 2020 
Launched in August 2020 on 
Viaplay, Partisan achieved the 
highest-rated premiere since 
the platform was created. 
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Red Light 


ed Light portrays three women whose 
lives unexpectedly intersect when a well- 
known philosophy professor suddenly 
goes missing. 


Sylvia, a prostitute, runs a whorehouse with her 
toxic partner in Antwerp’s Red Light district. Esther, 
the professor’s wife, is a well-known opera soprano 
and comes from a wealthy background. Evi is a cop 
trying to combine a major case with her role as a wife 
and mother. 

The three of them get caught up in a world of 
human trafficking, prostitution and exploitation 
between Amsterdam & Antwerp. They need each 
other to get out of the difficult situations they’re 
trapped in, putting their relationship to power and 
sexuality to the test and reinventing their identity. 
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Web 

Tel: +33 1 8425 02 70 

Contacts: / Co-head of International, Drama, 
documentary & Kids; , Co-head of 
International, Drama & documentary; , Intl. Sales 
Manager, Drama, documentary & Kids; “Intl. 


Sales Manager, Drama, documentary & Kids 


Producers: Eyeworks (Peter 
Bouckaert and Gunter Schmid), 
Hollands Licht (Nelsje Musch- 
Elzinga, Mark Furstner and Erwin 
Godschalk), Man Up Film, in 
coproduction with DPG Media 
and BNNVARA 
Episodes: 10x1 hour 


Broadcasters: VTM (Belgium), 
BNNVARA (Netherlands) 
Genre: Psychological thriller 
Synopsis: A high-octane 
immersive thriller in the dark 


world of prostitution, featuring 

three women at the turning 

point of their lives. 

Starring Carice Van Houten 

(Gameof Thrones), Maaike 
leuville (The Twelve), and Halina 

Reijn (Instinct). 

An Eyeworks (WarnerBros 

Belgium) / Hollands Licht co- 

production. 

Selected at CannesSeries, Film 

Fest Gent and Netherlands Film 

Festival 2020 
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loborn, from the director and mastermind 

of Netflix’s Dogs of Berlin, is a coming-of- 

age drama and post-apocalyptic disaster 

thriller that merges into a modern epic. A 
deadly virus sweeps through an idyllic island indelibly 
changing the fabric of society, a story that eerily reflects 
what is happening in the world today. 

Social workers Freja and Martin arrive on an 
island with a group of juvenile delinquents. But the 
quarrels among the adolescents are not the ones 
causing problems. When two bodies are discovered 
in a stranded sailboat on the North Sea island of 
Sloborn, growing signs indicate that the bodies are 
carrying a deadly disease. 

At first the islanders are too involved in their own 
personal problems to comprehend the grave danger. 
Then the fatal virus spreads - and slowly takes 
complete control of their lives. 

Everything that holds a community together; 
law and order, government, religion and family, 
collapses as the thin varnish of civilization erodes. 
The authorities - parents, teachers, mayor, police 
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and pastor - lose their influence as new groups form 


and challenge. But who belongs and who doesn’t as 
the groups try to take control? 

“This is a drama that will resonate with audiences 
everywhere, a story that questions humanity as it 
faces a disaster.” commented Robert Franke, Vice 
President ZDFE.drama. 

Christian Alvart, a consummate filmmaker and 
creator and director of Netflix’s hugely successful 
Dogs of Berlin, is the showrunner of Sloborn and 
also directs the series along with producer Adolfo J. 


Kolmerer. 
.enterprises 
Email: 
Web: : 
Contact: , Director ZDFEdrama 


Tel: +49 6131 9911660 


Producers: Syrreal 
Entertainment in co- 
production with ZDF, Tobis, 
Nordisk Film and ZDF 
Enterprises 

Remark: New 

Format: 4x90’ or 8x45’ 
Available: ready-made + 
format 

Cast: Alexander Scheer, Wotan 
Wilke Mohring, Laura Tonke, 
Lea van Acken, Emily Kusche, 
Annika Kuhl, Roland Maller, 
Marc Benjamin, Aaron Hilmer 
Year of Production: 2020 
Original language: German, 
Danish 

Writer: Christian Alvart; 

Erol Yesilkaya; Henner Schulte- 
Holtey, Arend Remmers, 
Siegfried Kamm 

Director: Christian Alvart, 
Adolfo J. Kolmerer 
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Trickster 


ased on the bestselling trilogy of novels by 

Eden Robinson, Trickster tells the story 

of Jared, an Indigenous teen struggling to 

keep his dysfunctional family above water. 
Jared holds down an after-school job and cooks ecstasy 
on the side to support his separated parents - partying 
mum Maggie, who self-medicates an undiagnosed 
mental illness, and unemployable dad Phil, who has a 
painkiller addiction and a new girlfriend. 

But when Jared starts seeing strange things - talking 
ravens, doppelgangers, skin monsters - his already 
chaotic life is turned upside down. At first, he thinks 
he’s losing his mind, but to his relief, and terror, the 
supernatural events are all too real. It turns out there’s 
more than meets the eye to the place Jared grew up, the 
people he loves — and to Jared himself. 

This is Indigenous Gothic - spirits, ancient magic, 
deadly rites of passage - in a coming of age story unlike 
any you’ve ever seen. 
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Producers: Sienna Films & 
Streel Films 

Broadcaster: CBC 
Episodes: 6 x one hour 
Genre: Drama Series 


The series, created by Michelle Latimer (RISE, 
Nuuca) and Tony Elliott (Orphan Black) and directed 
by Latimer, stars Joel Oulette (Monkey Beach), Crystle 
Lightning (Outlander), Kalani Queypo (Fear the 
Walking Dead), Anna Lambe (The Grizzlies), Nathan 
Alexis (Tin Star), Georgina Lightning (Blackstone), 
Craig Lauzon (Royal Canadian Air Farce) and Joel 
Thomas Hynes (Frontier). 


“8 QbDaCUS 


A media rights 


Email: 
Web: 
Contacts: , Managing Director; 
- Head of Sales; |, Director of Sales; 


, Director of Marketing & Acquisitions 
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Aruanas is a Globoplay 
original, co-produced by 
Globo and Sdo Paulo's 
Maria Farinha Filmes 
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Buyer profile Ana Carolina Lima, Globoplay 


Broad horizons 


Globoplay’s head of content Ana Carolina Lima tells Richard Middleton what the 
Brazilian streamer is looking for on the international front 


razilian giant Globo is looking to expand 
its international partnerships with more 
acquisitions and co-productions for its 
fast-growing SVOD Globoplay. 

The streamer began life several years ago as a 
catch-up service for its huge parent group, but the 
service is now expanding both its content offering 
and its availability. 

The result of this ambition, coupled with the 
impact of Covid-19 on production around the 
world, means there is now an increasing demand for 
partnerships with producers and other broadcasters 
and platforms globally. 

“We have always had volume deals with most of 
the major studios in the US,” explains Globoplay’s 
head of content Ana Carolina Lima, “so we get 
programming from Warner, Disney (now including 
Fox), NBCUniversal and many others. And of course, 
many important shows come from those North 
America deals, but we also increasingly want to hear 
from independent distributors.” 

Originals have already been commissioned for 
the service in Brazil, with those series also set to be 


carried by the international version of the streamer, 
which rolled in to the US earlier this year. Content 
includes telenovela Sweet Diva, educational drama 
Second Call, a co-production between Globo and 


O2 Filmes, and Amazon rainforest thriller Aruanas, 
a Globoplay original, co-produced by Globo and 
Maria Farinha Filmes. 

Lima adds that the service is licensing super series 
from companies across Latin America, as well as 
scripted shows from Spain and Turkey. “We are 
looking all over the world for content that is ready 
now,” she adds, highlighting that the lack of content 
coming out of the LA Screenings means there are 
now more opportunities for acquisitions. 

“We want super series, and procedurals work very 
well for us on the Globoplay platform too, Lima says, 
adding that there is also a high demand for more 
family-oriented content. “We have all seasons of The 
Good Doctor from Sony and that has worked very 
well,” she adds. 

“We are also looking for long-running telenovelas 
— we have a lot of shows already of course from 
Globo, indeed we have two telenovelas launching 
each month from our library and they are always 
a huge success. But of course we want new titles as 
well, so we are searching for Latin American shows, 
which work very well on VOD in Brazil, as well as 
product from Spain, Israel and Turkey. 

“And it is not only those countries, we’re also 
looking for European content — but super series and 
telenovelas are key requirements.” 

Rights requirements differ on a show-by-show 
basis, particularly because some series may not work 
as well on Globo’s free or pay TV channels. But in the 
main, Lima adds, “we love to have a package” that 
covers the Brazilian media giant’s bouquet of services. 
International rights are also sought on a project-by- 
project basis. 

Co-productions, meanwhile, are a major area of 
focus and Lima says she wants Globoplay to increase 
its work with indie producers. 

“We have only done some pre-buys so far and we 
have two deals ongoing that are being finalised and 
that we will probably do, but we want more. We 
want to go to the market and get to know more indie 
producers and distributors who want to do these 
types of deals.” TBI 
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Two Weeks To Live 


tarring Emmy® Award nominee Maisie 


Williams (Game of Thrones) Two Weeks Producer: Kudos Productions 
To Live is a darkly comic tale of love and Broadcaster: Sky One, Now TV 
revenge born from a seemingly harmless Episodes: 6 x 30’ 

prank that goes terribly wrong. Genre: Comedy 


Kim Noakes (Williams) is a strange young misfit 
who was just a little girl when her father was 
murdered. Following his death, her mother Tina 
(BAFTA winner and Emmy ® Award nominee Sian 
Clifford, Fleabag) whisked her away to a remote life 
of seclusion off-grid in the Scottish wilderness. 

Now all grown up, Kim sets out into the real 


by the mess they’ve created, the trio and Tina set in 
motion a chaotic series of events that puts all their 
lives in danger. 

Also starring Sean Pertwee (Gotham), Thalissa 
Teixeira (Trigonometry) and Jason Flemyng 
(Pennyworth). Created by Gaby Hull (Cheat), with 
Phil Temple as Executive Producer and Charlotte 
Surtees as Producer. The series is directed by Al 
Campbell. 


world for the first time to begin a secret mission 

of honouring her father’s memory. Things get 
complicated when Kim meets hapless brothers 
Nicky (Mawaan Rizwan, Next of Kin) and Jay 
(Taheen Modak, The Bay). When a drunken prank 
goes spectacularly wrong, Kim rushes to exact her 
revenge which ends in violence and disaster. Bound 
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Web: 

Email: 

Contacts: Cathy Payne, Chief Executive Officer; 

Matt Creasey, EVP Sales, Acquisitions and Coproductions; 

Tirn Mutimer, EVP Sales & Acquisitions; Simon Cox, SVP Acquisitions 
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his drama might be based on the iconic tale 
of Wyatt Earp, but it departs quickly from 

the traditional Western storylines to offer a 
fast-paced, gun-slinging thriller of a show 


that follows his great-granddaughter as she battles 
demons and other supernatural beings. 

After years away, Wynonna Earp has travelled back 
to her hometown of Purgatory to reluctantly take on 
the role destined for Wyatt Earp’s heir: end the family 
curse that has resurrected the villains her legendary 
ancestor dispatched - now known as Revenants. Using 
her unique abilities, a magical gun, and a dysfunctional 
posse of allies, Wynonna must try to stop the 
Revenants from taking over the town - and escaping 
into the world. 

The show stars an unconventional heroine with 
swagger and a compelling ensemble cast, with the 
series now into its fourth season on Syfy in the US and 
CTV Sci-Fi in Canada. Beyond its obvious television 
appeal, the multi award-winning series is a perennial 
comic-con darling with Earper conventions in London, 
Paris, Frankfurt and beyond. And with 1.6 billion 
impressions in the past year alone, the series is a 
veritable social media juggernaut. 

Fans of the comic book and newcomers alike are 
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Run time: 49x60 min 

(4 seasons) 

Producers: IDW Entertainment 
LLC, Cineflix Studios and 
SEVEN?24 Films 
Broadcasters: SYFY (US), CTV 
Sci-Fi (Canada) 

Genre: Drama 

Synopsis: A family curse, a 
mystical gun, and demon 
outlaws intent on destroying 
the world?! Just another 

day for Wynonna Earo—a 
modern-day heroine who 


wrangles a dysfunctional posse 


of allies to rid her hometown of 


supernatural villains. 


initially drawn to the thrill-inducing, demon-fighting 
action sequences, complete with stunning visuals and 
a rocking soundtrack, but stay for the memorable 
performances by an electric cast, highlighted by 

the positive portrayals of LGBTQ characters and 
relationships as well as distinct storytelling. 

The series was developed for TV by showrunner 
Emily Andras (Lost Girl), who is the heart and soul 
of the series. With a democratic writer’s room, an ear 
to the fanbase, and the capacity for cleverness and 
compassion, Andras and her team provide emotional 
and multi-layered storytelling that effortlessly delivers 
laughs and tears, adrenaline-pumping action, a lot of 
heart, and plenty of fun. TBI 
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ww Rights 
Cineflix Rights 
Tel: +44 020 3179 5050 


Email: sales@cineflixccom 
Scripted Contacts: Chris Bonney, CEO Rights, Cineflix Media Inc; 
James Durie, Head of Scripted; Richard Life, Head of Acquisitions 
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ASIA TV 
FORUM & 
MARKET 


COMING TO SCREENS REGISTER AT 
ACROSS THE GLOBE www.asiatvforum.com 


e 
Starting 1 December 2020 
Held in 
Produced by: An event of: conjunction with: Hosted by: In Support of: Held in: Supported by: 


fZ\ | SINGAPORE 7, es WY iNrocomm SG ° D (S) OO) 
ey) | MEDIA (a \ y DEVELOPMENT : sinGaPpore OO 
] FESTIVAL i—~< AUTHORITY EMPOWERING POSSIBILITIES SINGAPORE EXHIBITION 


Passion Made Possible 
ScreenSingapore I Rasron aio ossivr® ——ACONVENTION BUREAU 


¢ 2 Reed Exhibitions 


Unscripted | TBI Buyer's Guide 


1000 Years of History 


000 Years Of History uses archive, 

contemporary footage and expert analysis to 

tell the stories of six countries. Each episode 

focuses on one nation’s unique story and 
dramatic changes across the centuries. 

America: 1000 Years of History and Australia: 1000 
Years of History produced by Middlechild Productions 
focus on indigenous people, European settlers, the birth 
of democracy through to industrialisation. America: 
1000 Years of History depicts America’s defining 
historical moments and explores the incredible story of 
how this remarkable country was formed. Australia: 
1000 Years of History traces the countries aboriginal 
origins and the first European landing through to 
urban expansion, mining of natural resources, and the 
tourism boom. 

China: 1000 Years of History and Russia: 1000 
Years of History produced by Lambent Productions 
document key moments in two of the oldest and 
historically richest nations in the world. China: 1000 
Years of History uncovers the surprising truth about 
what made ancient China so dominant, and the 
extraordinary story of its near-collapse, before its recent 
resurrection to global superpower status. Russia: 1000 
Years of History reveals the secrets of the long line of 
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Producers: Middlechild 
Productions / Lambent 
Productions / Raise the Roof 


Productions 

Broadcaster: Channel 5 
Episodes: 6 x 120! 

Genre: Documentary Series 
Synopsis: Landmark six-part 
documentary series which 
explores the defining stories 
of six of the world's nations: 


America, Australia, China, 


Ireland, Russia and Scotland 


Tsars that laid the foundations for Lenin’s revolution, 
and the subsequent spy drama of the Cold War, right 
up to Putin and his assault on Western democracy. 
Ireland: 1000 Years of History and Scotland: 
1000 Years of History produced by Raise the Roof 
Productions, discovers how certain events, people and 
places have shaped the nations. Ireland: 1000 Years of 
History traces the nation’s history through centuries of 
royal battles and ending with the story of the modern- 
day success of Ireland’s peace process and a booming 
economy. Scotland: 1000 Years of History follows the 
tensions and rivalries that threatened to tear it apart 
centuries ago to the present day Scotland; a major player 
both economically and politically in Europe. TBI 


DISTRIBUTION 


p PASSION 


Passion Distribution 
Email: sales@passsiondistribution.com 


Web: www passiondistribution.com 


Contacts: Emmanuelle Namiech, CEO; 
Sean Wheatley, Head of Acquisitions; 
Nick Tanner, Director of Sales and Co-Productions 
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his ob doc series has emerged as a highlight 

of UK broadcaster Channel 5’s recent 

slate, offering an insight into every critical 

moment as Britain’s top doctors and 
paramedics do whatever it takes to save lives. The 
show has gained exclusive access to the highest-priority 
cases, enabling viewers to join these elite first- 
responders as they race to the scene of an emergency 
and then use cutting-edge trauma techniques - 
including roadside surgery - to save patients from 
almost certain death. 

On call 24/7, Ambulance: Code Red body cams 
and mobile film crews provide a 360-degree multi- 
angle view that captures every critical second as 
Britain’s top doctors and paramedics do whatever 
it takes to save lives. This high-octane series follows 
two specialized trauma teams as they race to the 
scene of accidents and violent crimes who are 
committed to saving lives, no matter how dire the 
circumstances. 

Viewers can expect to see all manner of events 
unfold, with every episode featuring five life-or- 
death stories, from collisions and assaults, to life- 
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Run time: 10x60 min 
Producer: Curve Media 
Broadcaster: Channel 5 (UK) 
Genre: Factual Entertainment, 
Reality 

Synopsis: Following elite British 
paramedics on their most 
extreme calls, Ambulance: Code 
Redis an adrenaline-pumping 
ride on the edge of life. 
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threatening mishaps, seizures, allergic reactions and 
roadside surgery. It’s a dramatic race against time as 
devoted first responders put their own lives on the 
line to rescue others. 

The use of HD bodycams ensures that even if the 
situation is too dangerous or confined, the show’s 
producers can still gain footage that puts viewers 
in the centre of the story. It also highlights the 
incredible work that doctors and paramedics do on 
a daily basis. TBI 
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Rights 

Cineflix Rights 
Tel: +44 020 3179 5050 
Email: sales@cineflixcom 
Factual key contacts: Sandra Piha, SVP. Sales, Pan-Regional, UK, Eire 
& Scandinavia; Lucinda Gergley-Garner, SVP. Sales, North America & 
German Speaking Territories; Sabrina Ayala, SVP Sales, France, Italy, 
Iberia & Latin America; Chris Bluett, SVP. Sales, Asia Pacific & Benelux 
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The Bridge 


arrated by Golden Globe winning actor, 
James McAvoy, The Bridge brings 
together a group of strangers in a wild, 
remote location in Wales where they have 
one thing in common: they all want to get their hands 
ona £100,000 cash prize. The cash sits just 250 metres 
away, but between them and the treasure lies a lake. 
They have 21 days to build a bridge with their bare 
hands and a few basic tools and supplies. If they reach 
the treasure in time, one question remains: who will 
keep the money? Then the mind games begin, as each 
competitor must vote for another to win the treasure. 
Contestants have the chance to forge alliances to 
increase their chances of winning as a group and 
sharing the riches between them. 
The person with the most votes wins and can choose 
to keep all the money or share it with their allies. 
Making it to that final requires a game plan based on 


. 
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Producer: Workerbee 
Broadcaster: Channel 4 
Episodes: 6 x 60’ 

Genre: Factual Entertainment 


strategy, negotiation and trust. 

Will the victor choose to keep their promises and 
share the wealth, or burn their bridges and hoard the 
treasure? TBI 


Banijay Rights 
Web: www.banijayrights.com 


Email: sales@banijayrights.com 
Contacts: Cathy Payne, Chief Executive Officer; 


Matt Creasey, EVP Sales, Acquisitions and Coproductions; 
Tirn Mutimer, EVP Sales & Acquisitions; Simon Cox, SVP Acquisitions 


October 2020 


ook around you and what do you see? 
Producers: Off The Fence B.V, 
docstation, World Media Rights 
and k22 for ZDF Enterprises 
Remark: New 

Format: 35x50’ 

Year of Production: 2019-2020 


A cup of coffee, a pair of denim jeans, a 

fridge, a bicycle? Hundreds of amazing 

inventions that we rely on in our day 

to day life and take for granted. Great Inventions 

provide a fascinating insight into the creation of many 

groundbreaking innovations that changed the world. 
Many inventions often start small and have an 


unusual journey as they get improved upon over 
time. Take the elevator, for example. A mathematics 
professor invented a moving chair in the 1600s. In 
1743, King Louis XV had a manually operated “flying 
chair” installed on the outside of his palace to allow 
him discreet access to the chambers of his mistresses. 
Forward to the 21st century and travel - at 1230 
metres per minute - up the Shanghai Tower in the 
fastest elevator in the world. 

Entertaining and informative, Great Inventions 


covers a huge range of topics, from the ordinary 

to the extraordinary. Concrete, a staple of modern 
day construction, was said to have been used by the 
Egyptians more than 5000 years ago in building the 
pyramids. “I have seen my death.” These were the 
words of a woman when she saw an image of her 
hand. The woman was Anna Réntgen and the image 
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was the first X-ray of a part of the human body. It was 
made by her husband, the German physics professor 
Wilhelm Rontgen. 

The long running series looks at everything from 
supermarkets, satellites and jet engines to condoms, 
computer games and crash test dummies. Even the 
humble, but life changing, hook and loop fastener gets 
the attention it deserves. 

“This series can be addictive, once you hear about 
the often bizarre background to one invention you 
are curious to find out more and the storytelling is 
engaging and fun. You not only find out the history but 
Great Inventions also gives the viewer a glimpse into 
the future,” commented Ralf Rueckauer, Vice President 
ZDFE.unscripted at ZDF Enterprises. TBI 


.enterprises 


ZDF Enterprises 

Email: ZDFE.unscripted@ZDF-Enterprises.de 

Web: httos//zdfenterprises.de/en 

Contact: Ralf Rueckauer, Vice President, ZDFE.unscripted 
Tel: +49 6131 9911610 
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Defending Japan is one 
example of a show local 
networks “will not do” 
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Buyer profile Saugato Banerjee, A+E Networks 


Being bold and tackling taboos 


A+E Networks Asia highlights the value in being able to bring factual documentaries 
to the table that explore topics local broadcasters might consider taboo 


isney and Hearst-owned A+E Networks 
has an obvious US association for many, 
but is a truly global company with a far 
reach. Its Asia operations has a broad 
remit across numerous countries, including, but not 
limited to, Korea, China, Japan, Taiwan, Hong Kong, 
and India. 

Saugato Banerjee, managing director for A+E 
Networks’ Asia operations, says that side of the 
business is looking for “boldness in storytelling” in 
unscripted content, which he says tends to be more 
focused on historical documentaries, and that the 
company is unafraid to leverage its position as a 
multinational organisation to tackle topics that some 
local broadcasters might not. 

Banerjee explains by highlighting two projects 
focused on Japan: “We cater to two audiences,” 
he tells TBI. “We cater to an internationally- 
minded Japanese audience and then we cater to the 
international audience who are interested in Japan.” 

“We said, let’s go and tell stories that maybe some 
of the traditional Japanese broadcasters will not tell or 
will tell it differently because they cater to a different 
audience,” he reveals. 

“Tt started with a show we did two years ago, and 
we continue to do it, called Defending Japan. That’s 
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something the terrestrial networks will not do, which is 
talk about what role does Japan play in a geopolitical 
sense to defend itself and what role does the US 
military play in that.” 

Banerjee explains: “It’s a slightly taboo topic in 
Japan because of the obvious history of the military 
and Japan, but we went there and the response we got 
was amazing.” 

With the company emboldened by the positive 
reaction to the show, it looked to once again tackle 
the impact of the Second World War on the country, 
through another historical documentary charting the 
rise of Tokyo to become “one of the pre-eminent cities 
in the world.” 

Banerjee describes this more recent offering, Tokyo 
Legacy, as “part of a journey where we said that if we 
have to make a difference and we have to tell stories in 
Japan, what is our reason for telling a story?” 

With 2020 being the year of the Tokyo Olympics, 
Banerjee reveals that A+E Networks Asia set out to 
“tell the history of a modern Tokyo after the war, 
and the history of the city as a metaphor for what the 
future holds for Tokyo.” 

“Because of the virus the Olympics got postponed,” 
he adds, “but we still felt that it was a very important 
story because this is the 75th anniversary of the end of 
the war.” 

Banerjee was upped to his position in July 2019, 
having previously held the role of MD of North Asia. 
His promotion came less than a week after A+E 
Network’s co-executive MD of international Edward 
Sabin stepped down, leaving Patrick Vien, who had 
shared the role with him, in sole control as group 
MD of international and responsible for A+E’s global 
portfolio and businesses. 

Banerjee says that that so far as future content 
goes, they are looking to tackle “topics of cultural 
significance” to allow the history brand to “live up to 
what it is” by chronicling “the past and the present 
for the future.” He also adds that they are “very open 
to collaborating” and “very open to telling stories” 
with premium doc budgets that “wouldn’t be very 
different” from UK and US prices. TBI 
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In the Footsteps of Killers 


n the Footsteps of Killers sees Emilia Fox 
(Silent Witness) and Britain’s top Producer: Alaska TV 
criminologist, Professor David Wilson, Broadcaster: Channel 4 
attempt to solve Britain’s most heinous Episodes: 3 x one hour 
murders. Investigated like a documentary and filmed | Genre:Documentary Series 
like a drama, this is a brand-new television hybrid in 
which an unsolved murder is solved in each episode. 

Through research for her role in the hit BBC 
series, Emilia has become an expert in unsolved 
murders. David specialises in studying serial killers, 
their modus operandi and psychology has assisted 
many police forces across the globe. 

In each episode, the pair investigate an unsolved 
British murder. They travel to and base themselves 
in the vicinity of the crime, reinvestigate the evidence 
for themselves, meeting police, victim’s relations, 
witnesses, journalists and experts. 

Crucially, they will walk the murder scene in the 


footsteps of the killer. Seeing the scene from the 
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murderer and victim’s perspective, no matter how 
long after the crime, is critically important. 

The series follows the two detectives’ ups and 
downs, their setbacks and their breakthroughs 
before they are able to reveal the name of the killer 
as a result of their thorough re-investigations, taking 
audiences inside a crime like never before. 
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freshly married couple decided to turn 
their honeymoon into a journey around 
the world exploring to what extent 
the idea of a romantic relationship 
is determined and filtered by specific contexts 
including social, geographical and culture ones. 

It is a fact that, humanity still does not 
know exactly what love is, nor whether it is a 
phenomenon that is inherent in all human beings or 
learned through their education, and as such varies 
from culture to culture. 

In order to achieve the greatest variety possible, 
they have visited 25 countries and interviewed 
around 110 couples in the world’s largest regions, 
amongst others in Croatia, France, Oman, Iran, 
Kyrgyzstan, India, Maldives, China, Palau, Solomon 
Islands, New Zealand & Australia, Chile, Bolivia, 
Colombia, Namibia, Botswana, Zambia, Costa Rica 
and the USA. 

All couples have been asked the same questions: 
How did they met? How did they feel at the 
beginning of their relationship? How would they 
describe their feelings now? What expectations 
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Producer: Autentic, Drugi Plan 
Broadcaster: Arte, BR 
Episodes: 1x75) 2x52’ 

Genre: People & Places 
Synopsis: What would a 
portrait of humankind look 
like seen through the prism of 
love? Is love universal, and can 
it enable us to overcome the 
multitude of differences that 
separate us and make us really 
see each other? 


do they have from their partner? What is their 
approach to problems? And finally, what is love? 

The feature doc emphasises the diversity of our 
world, which is connected through one subject: 
romantic love. People from different cultures talk 
directly, openly and sincerely about love, and help 
us to understand whether love is universal or specific 
for each of the protagonists or the culture they 
belong to. TBI 


Autentic GmbH, division Autentic Distribution 
Email: sales@autenticcom 
Web: wwwautentic-distribution.com 


Contacts: Mirjam Strasser, Head of Sales & Acquisitions; Julian 
Althaus, Senior Sales Manager; Sophie von Kontz, Sales Manager 
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Meet, Marry, Murder 


n exclusive true crime series which 
features the most common form of 
homicide in the world - when a married 
person kills a partner. 

It seems love can truly make us mad. Women who 
are murdered are more likely to have been killed by 
their husbands than anyone else. As for men, whilst 
it is more likely their assassin will be a friend or 
acquaintance, the second most dangerous person they 
face is their wife. 

Meet, Marry, Murder has a cast of characters 
we all recognise; sisters and brothers, best friends, 
matchmakers, children, parents, former school friends 
or co-workers. They are the witnesses to the sort 
of lives we all lead... this could be you or me. The 
ordinariness of life is at the heart of the extraordinary 
and tragic events we see - what a couple first felt 
about each other becomes central to the unforeseen 


October 2020 


Producer: First Look TV 
Broadcaster: 

True Crime Network 
Episodes: 52 x one hour 
Genre: Non-Fiction Series 


| real-life dramas which lie ahead. We hear about the 


sometimes strange reasons one spouse begins to 
hate the other. Motives are varied. Greed - as some 
have killed to cash in on insurance money, jealousy 
- as affairs have been discovered, convenience - as 
partners have simply wanted their spouse dead to 


make room for another. TBI 
Goacus 


 S, media rights 


Abacus Media Rights 


Email: sales@abacusmediarights.com 


Web: wwwabacusmediarights.com 


Contacts: Jonathan Ford, Managing Director, 
Hana Palmer, Head of Sales; Anton Romalijskij, Director of Sales; 


Lesley Whittock, Director of Marketing & Acquisitions 
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Buyer profile Kate Phillips, BBC 
Taking risks while making less 


Between Covid and a new director-general, the BBC aims to do more with less content as it fights to retain 
its long-held dominance on British screens 


t has been a role-defining year for UK pubcaster 
the BBC as locked-down audiences switched on 
to its channels and on-demand service, seeking 
both information about and solace from the 
pandemic. This provided a welcome flip to the ongoing 
discussion about the future of its licence fee funding 
model and perhaps a timely reminder of its continued 
prominence in British life. 
The corporation is currently on the lookout for 
feel-good factual shows for its channel BBC Two, says 
its entertainment chief Kate Phillips, as well as “noisy 
big pieces” for its online-only BBC Three and its VOD 
iPlayer service. “You've got to give people something 
big that they will want to root out on iPlayer,” Phillips 
tells TBI, praising competition series Ru Paul’s Drag 
Race UK as one such “glorious show” that she is 
particularly proud of having brought to the BBC. RuPaul’s Drag Race UK programme that required volunteers to follow “tough 
“We did it because it is the type of show you don’t is not the type of show Covid guidelines.” 
expect to see on the BBC,” says Phillips, adding that you “expect to see” on All this comes against the backdrop of what has 
some producers “self-censor” when they bring shows the BBC been a big year for the BBC, with director-general Tony 
to the corporation. “Don’t presume what we would Hall making a surprise departure and former BBC 
and wouldn’t do, because we really are up for big, bold Studios CEO Tim Davie taking his place. His plans 
ideas and taking risks.” include a strategy to have “more impact by making 
Phillips reveals that more than 60 hours of new less”, with fewer high-paid middle managers and a cull 
entertainment content have been commissioned in of middle-of-the-road programming that doesn’t rank 
recent months, including a local version of Korean as “unique, high-impact content”. 
singing format I Can See Your Voice, and that formats “The truth is that we have tried to cope with 
from outside the UK remain of interest. increasing competition by making more and spreading 
Other recent commissions from the broadcaster, ourselves too thinly,” said Davie, who wants to create 
meanwhile, range from its own local version of US a BBC that is focused on “re-allocating funds to where 
game show format The Wall, to two special VJ Day they generate most value — to ensure that we make our 
75 programmes and a trio of unscripted projects output world-beating and utterly distinctive.” 
(Bricking It, No More: Bad Girl and Nail Bar Boys) Davie’s arrival wasn’t the only senior management 
based in the north of England, through its Factual change. One of his competitors for the top job, 
Development Scheme. Charlotte Moore, was handed a new role as the 
Elsewhere, among the myriad returning shows corporation’s chief content officer after missing out on 
that have had to adapt their production plans due to the director general role, and given responsibility for 
Covid have been celebrity dance competition Strictly commissioning across all BBC network TV channels 
Come Dancing, which suffered a reduced episode and the iPlayer service. Phillips, meanwhile, is acting 
count, motoring show Top Gear, which is employing controller for BBC One, with further reshuffles on the 
a “drive-in set up” for the studio sections and home commissioning front looking likely as the broadcaster 
improvement series DIY SOS: The Big Build, whose continues its push to put on demand service iPlayer 
latest season includes a special charity edition of the front and centre of its operation. TBI 
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Michael Palin: Travels Of A Lifetime 


ichael Palin’s Travels sees the 
much-loved TV traveller revisit four 
of his famous documentary series 

— Around the World in 80 Days, 
Pole to Pole, Full Circle and Sahara. In intimate 
conversation, and using his personal archive, he 
reflects on how he got addicted to travel, and 
reveals the challenges he faced making these 
ground-breaking series. 


In addition, famous fans including Simon Reeve 
and Joanna Lumley explain how Michael inspired 
them to go on adventures of their own. TBI 


October 2020 
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Producer: Firecrest Films 
Broadcaster: BBC Two 
Episodes: 4 x 60’ 


Genre: Factual, Travel and Adventure 


Banijay Rights 
Web: www.banijayrights.com 


Email: sales@banijayrights.com 
Contacts: Cathy Payne, Chief Executive Officer; 


Matt Creasey, EVP Sales, Acquisitions and Coproductions; 
Timm Mutimer, EVP Sales & Acquisitions; Simon Cox, SVP Acquisitions 
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The Nazis of Nuremberg 


xactly 75 years ago, the “greatest trial in 
history” was dramatically unfolding in 

a court room at The Palace of Justice, in 
Nuremberg, Germany. Once the home of 


Nazi propaganda rallies, the city was now playing host 
to the unprecedented war crimes prosecutions of Nazi 
Germany’s leaders — including the murder of millions 
of Jews during the Holocaust. 

Despite all the evidence of atrocities committed by 
German forces during the Second World War, this 
unique and landmark court case was not going to 
be straightforward. Most of those on trial denied the 
accusations against them, many claiming they could 
not be convicted on the basis they were ‘just following 
orders’. It was also the first time that allied nations 
had sought to convict and punish war criminals as 
one, completely rewriting the international law book 
and creating an unusual and untested courtroom 
environment. Could the 10, multi-national judges and 
four prosecutors, successfully convict the 24 men sat 
in the dock before them by proving they were guilty of 
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Producer: Middlechild 
Productions 

Broadcaster: Channel 5 
Episodes: 1 x 90’ 

Genre: Documentary 
Synopsis: Viarking 75 years 
since the‘greatest trial in 
history’ documentary The Nazis 
ofNuremberg follows the twists 
and turns of the courtroom 
drama and tells the story of the 
most incredible war crimes trial 
the world has ever seen. 


the most heinous crimes the world had ever seen? 

This compelling new film, using archive, and 
recently recovered, newly digitised filmed material from 
the trial, follows the twists and turns of the courtroom 
drama and tells the story of the most incredible war 
crimes trial the world has ever seen. 

Can the prosecutors do enough to convict the Nazi 
Party’s highest-ranking members, and if so, will they 
pay the ultimate price for their crimes — death by 
hanging? TBI 


Passion Distribution 
Email: sales@passsiondistribution.com 


Web: wwwvpassiondistribution.com 
Contacts: Emmanuelle Namiech, CEO; 
Sean Wheatley, Head of Acquisitions; 


Nick Tanner, Director of Sales and Co-Productions 
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Rhys Darby in Japan 


eloved New Zealand comedian Rhys 

Darby embarks on an epic adventure 

throughout Japan bringing his unique 
style of comedy to unusual and 


challenging experiences, with hilarious and heart- 
warming results. 

The 2020 Olympics were scheduled to take place 
in Tokyo before a global pandemic led to their 
postponement. However, the eyes of the world had 
already started to turn to all things Japanese... and 
so did renowned actor and comedian Rhys Darby. 
Rhys has explored many countries, but not Japan. 
In this travelogue, Rhys is an innocent abroad as 
he travels through Japan for the very first time. It’s 
sensory overload as he discovers a country thought 
to be the most unique in the world. 

Rhys is on a mission to find out how Japan, as 
one of the most technologically advanced societies 


October 2020 


Producer: EQ Media Group 
Broadcaster: TVNZ 
Episodes: 4 x one hour 


Genre: Non-Fiction Series 


in the world - at the forefront of AI & IoT, has 
remained culturally strong and distinctive as the rest 
of the world becomes increasingly homogenised. 

Over four jam-packed episodes, Rhys is a willing 
participant and student as he discovers the paradox 
that is Japan. TBI 
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A media rights 
Abacus Media Rights 


Email: sales@abacusmediarights.com 


Web: wwwabacusmediarights.com 


Contacts: Jonathan Ford, Managing Director; 
Hana Palmer, Head of Sales; Anton Romialijskij, Director of Sales; 
Lesley Whittock, Director of Marketing & Acquisitions 
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Shipwrecks: When History Resurfaces 


thrilling six-episode saga that chronicles 
the history of the world through the 
stories of its forgotten shipwrecks. 

In the four corners of the globe 
alongside top experts, Kevin Sempé dives in search 
of shipwrecks on the ocean floor. 

From the Philippines to Scotland, from Corsica to 
Canada, his aim is to bring completely submerged 
bits of history up from the depths. 

Wars, scuttling, tragic shipwrecks: we set off on 
an exciting series of underwater expeditions as we 
hunt for the vestiges that shed light on these major 
maritime disasters. 

Blending 3D animation, exclusive stock footage 
and key contributions by survivors and historians, 
“Shipwrecks: When History Resurfaces” navigates 
between land and sea, past and present, history and 
discovery. 
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Coproduced: Imagissime and Cinémarine 
Broadcaster: Planéte+ 

Directors: Franck Guérin and Kevin Sempé 
Episodes: 6x52’ 

Genre: History 

Shot in 4K 


Lagardere 


Tel: +331 40 74 76 76 


Web: a 
Contacts: , Managing Director; 
an, Senior VP Sales; Ce , Senior VP Sales; 
=, Sales Executive 
October 2020 
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his four-part series goes beyond the 

macabre headlines to shine the spotlight 

on hope and flips the traditional true crime 

structure on its head. Instead of focusing on 
the infamous serial killer himself, this series showcases 
the incredible stories of the women who got away. 

Masquerading as a charming law student but 
with an inexhaustible desire for murder, Ted Bundy 
was a handsome monster who preyed exclusively on 
beautiful young women. And from 1974 to 1978, he 
left destruction and terror in his wake as he blazed a 
bloody trail across the US. 

These brave survivors don’t think of themselves 
as victims. They’ve rebuilt their lives, faced the 
cold-blooded killer in court, and now they turn to 
the camera to tell viewers about the day evil walked 
through the door. 

The global appeal of the true crime genre is 
multifaceted; it gives viewers a glimpse into the minds 
of those who have committed a heinous crime and 
provides some insight into their psychology. And 
through revisiting every detail of the crime including 
the timeline of events, the viewer ultimately becomes a 
participant in the retelling of the story. 


October 2020 


Run time: 4x60 min 
Producer: Hoff Productions 
Broadcaster: Reelz (US) 
Genre: Factual, True Crime 
Synopsis: Jed Bundy: The 
Survivors tells the hair-raising 
story of Americas most 
notorious serial killer from the 
perspective of the courageous, 
lucky few who got away. 


And while the story of Bundy has been told 
previously, this show attempts to lay out the 
incredible stories of the women who overcame such 
horrendous acts. 

Beyond the gruesome death toll, nationwide 
manhunt, and courtroom drama that ultimately sealed 
his fate are these incredible stories of survival. It was 
important to focus on the stories of these courageous 
women who were once victims of this homicidal 
drifter, who have now rebuilt their bodies and their 
lives, and who refuse to be defined by their encounter 
with evil. TBI 


© cineflix 


Rights 


Cineflix Rights 

Tel: +44 020 3179 5050 

Email: sales@cineflixcom 

Factual key contacts: Sandra Piha, SVP. Sales, Pan-Regional, UK, Eire 
& Scandinavia; Lucinda Gergley-Garner, SVP Sales, North America & 
German Speaking Territories; Sabrina Ayala, SVP Sales, France, Italy, 
Iberia & Latin America; Chris Bluett, SVP. Sales, Asia Pacific & Benelux 
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Timeline of the Century 


rom the birth of Facebook to the Indian 
Ocean Tsunami, the Arab Spring, Barack 
Obama, and the election of Donald Trump, 
this show seeks to mark the first 20 years of 
this eventful century to date. 

The show uses an array of stunning archive footage to 


relive some of the most iconic moments of the past two 
decades, with episodes that explore up to the minute 
events such as the spread of Covid-19 and the global 
pandemic, to environmental champion Greta Thunberg. 

Every episode charts the epic triumphs and tragedies 
that have both inspired people around the world and 
left deep scars that will remain for years to come, 
featuring pivotal protests, natural disasters and mind- 
blowing scientific advances. 

Delving into the past, looking at event through 
short thematic films, each story is presented within its 
context, and reflects upon the consequences it left on 
people’s lives. 

The show was commissioned by A+E in Latin 
America, which worked with the programme’s 
producers and researchers internationally to exhaustively 
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Run time: 6x60 min 
Producer: CIC Media 
Broadcaster: A+E (Latin 
America) 

Genre: Factual, History 
Synopsis: Timeline ofthe Century 
explores the extraordinary 
characters and events of the 
new millennium that have 
shaped society and changed 
the world as we know it. 


identify the key events that needed inclusion. The result 
is a show that is relevant to viewers no matter where 
they are in the world, with all manner of events and 
characters brought to life on screen. 

The selection of events involved production 
teams across the globe working together with the 
commissioner, A&E International/History, all with the 
goal to find true balance in terms of importance and 
relevance for all viewers, despite the country of origin. 


© cineflix 


Rights 


Tel: +44 020 3179 5050 

Email: sales@cineflix.co 

Factual key contacts: Sandra Piha, SVP. Sales, Pan-Regional, UK, Eire 
& Scandinavia; Lucinda Gergley-Garner, SVP Sales, North America & 
German Speaking Territories; Sabrina Ayala, SVP Sales, France, Italy, 
Iberia & Latin America; Chris Bluett, SVP Sales, Asia Pacific & Benelux 
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Who Was the Real Neanderthal? 


his film combines cutting-edge science with 
insight from experts and archaeologists to 
reveal the truth about our hairy prehistoric 
cousins. 

While we might imagine them as dim-witted, 
brutish and dumb, Who Was the Real Neanderthal? 
proves that actually our predecessors were primitive 
yet sophisticated artists who wielded remarkable 
tools, advanced medical knowledge, and had an 
astonishing mastery of fire. The show features the 
rugged landscapes and cave interiors where this extinct 
species of humans once thrived as well as true-to-life 
3D models of Neanderthal father and daughter which 
were created by the Kennis Brothers, Dutch twins who 
have a world-wide reputation for making stunning, 
life-like, and surprisingly expressive reconstructions 
of ancient and moderns humans. Adrie and Alfons 
Kennis began by using computer scans and 3D printers 
to create the skeletal structure on which to hang the 
muscle and skin, and almost every detail of the finished 
figure is based on detailed archaeological findings and 
on DNA research. 

The film unearthed an array of surprising 
discoveries, including Neanderthal footprints that 
were found on the Rozel Beach in northern France, 
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Run time: 1x60 min 
Producer: Ideacom 
International 
Broadcaster: CBC (Canada) 
Genre: Factual, Documentaries 
Synopsis: Travelling back 
more than 400,000 years 


to reveal astonishing new 
discoveries, Who Was the 

Real Neanderthal? proves our 
prehistoric cousins were more 
like us than we ever imagined. 


which date back 80,000 years. The prints suggest 
a group of around a dozen individuals of all ages, 
direct evidence of the size and composition of a 
Neanderthal clan. 

Who Was the Real Neanderthal? also explores 
how Neanderthals hunted and features insights into 
how care, healing, and empathy were central to their 
society, including the use of medicines. One astounding 
example of care can be found in the remains of a 
Neanderthal man from a cave in Iraq, who had a wide 
range of very debilitating disabilities but lived to a very 
ripe age. He could never have survived without the 
care from others. TBI 


© cineflix 


Rights 


Cineflix Rights 

Tel: +44 020 3179 5050 

Email: sales@cineflixcom 

Factual key contacts: Sandra Piha, SVP Sales, Pan-Regional, UK, Eire 
& Scandinavia; Lucinda Gergley-Garner, SVP Sales, North America & 
German Speaking Territories; Sabrina Ayala, SVP Sales, France, Italy, 
Iberia & Latin America; Chris Bluett, SVP Sales, Asia Pacific & Benelux 
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